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..-:. uct packaging: It's a philosophy

L “When it comes to packaging, SYSPRO understands that, not only
does a product need to look better than everyone else’s, it also
needs to deliver on that promise - and be better than the rest in

terms of functionality, performance and userfriendliness.”
- Phil Duff, CEO, SYSPRO
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"... InterWrap succeeded in achieving a dramatic degree of
. corporate change and growth. *
E - Dave Shannon, Supply Chain Manager, InterWrap Industries




CEO’s message

Product Packaging: It’s a Philosophy

rganizations which
scoff at the impor-
tance of product

packaging do so at their
peril; for if that is the case
why is Apple one of he
most successful com a-
nies on the planet  ere is
an enterprise whic  seems
to have understoo  ro
its inception that o ¢
packaging playsa i o-
tant role in the marketing mix; which ha es
and innovation, simplicity and quality a s co e
values; and is famous for stating that *Sim  ¢i s
the ultimate sophistication’.

Phil Duff, CEO, SYSPRO

When it comes to packaging, SYSPRO er-
stands that, not only does a product nee  © ook
better than everyone else’s, it also neer o e-
liver on that promise - and be better tha ere
in terms of functionality, performance a e-
friendliness.

SYSPRO'S most recent product roa ma ,
which encompasses our product deveo -
ment plan for the next two to three " ear,
identifies that the trend for ERP applica o s
is to make them more consumer-friendly. e
believe that improving the overall usere e-
rience will contribute towards increasing e
adoption rate of ERP applications. There s
no doubt that users embrace applicatio s
that are friendly to use and more intuitive.
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For this reason, one of our objectives is ©
create a SYSPRO App Store which allows
developers to publish their works, and fcr
customers to browse and purchase these
applications. The store will act as a broker
and marketing agent between the wol e
SYSPRO development community and  ers
of SYSPRO, and will encourage the deve -
opment of third-party apps that are cor -
sidered safe and secure. This provides =
choice to the consumer, who will be
able to acquire and download appli-
cations which have been developed
anywhere in the world.






